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Read our guide today to help you 
plan for the new legislation..

The General Data Protection Regulation (GDPR) is the biggest 
change in data protection laws for 20 years, and when it comes 
into effect on May 25th, 2018, it intends to give European 
citizens back control over their personal data.

Businesses are collecting more personal data than ever before. 
But with the GDPR policy coming into effect are you ready to 
make changes to how you collect, store and use their data?

Could your business take a £310,000 financial hit? Sounds 
painful, right? That figure is the average maximum cost of a 
data breach, up from £115,000 in 2014.

Note: This document is for guidance purposes and does not constitute legal advice. All businesses that process and 
control data need to be aware that the General Data Protection Regulation will apply directly to them. Responsibilty to 
comply with the regulation lies completely with the salon. This guide is intended to provide information and show how 
using iSalon you will have the tools to comply. Further information can be found on the ICO website.



Data Protection Act & 
GDPR: The Principles
GDPR has 8 principles of which businesses need to consider and abide by. 
GDPR has retained the principles from the original data protection act, but 
these have now been extended and strengthened. 

The principles are as follows:

Principle 1 – Fair and Lawful
Principle 2 – Purposes
Principle 3 – Adequacy
Principle 4 – Accuracy
Principle 5 – Retention
Principle 6 – Rights
Principle 7 – Security
Principle 8 – International

GDPR requires you to show how you comply with the principles – for example 
by documenting the decisions you take about a processing activity.



Article 5 of the GDPR requires 
that personal data shall be:
(a) processed lawfully, fairly and in a transparent manner in relation to individuals;

(b) collected for specified, explicit and legitimate purposes and not further processed 
in a manner that is incompatible with those purposes; further processing for archiving 
purposes in the public interest, scientific or historical research purposes or statistical 
purposes shall not be incompatible with the initial purposes;

(c) adequate, relevant and limited to what is necessary in relation to the purposes for 
which they are processed;

(d) accurate and, where necessary, kept up to date; every reasonable step must be 
taken to ensure that personal data that are inaccurate, having regard to the purposes 
for which they are processed, are erased or rectified without delay;

(e) kept in a form which permits identification of data subjects for no longer than is 
necessary for the purposes for which the personal data are processed; personal data 
may be stored for longer periods insofar as the personal data will be processed solely 
for archiving purposes in the public interest, scientific or historical research purposes 
or statistical purposes subject to implementation of the appropriate technical and 
organisational measures required by the GDPR in order to safeguard the rights and 
freedoms of individuals;

(f) processed in a manner that ensures appropriate security of the personal data, 
including protection against unauthorised or unlawful processing and against 
accidental loss, destruction or damage, using appropriate technical or organisational 
measures.

Article 5(2) requires that

“the controller shall be responsible for, and be able to demonstrate, compliance with 
the principles.”



What does all 
this mean?
So, for small business owners how do we make this real? How do we get our heads around the principles 
and put real processes in place?  Here are top 5 things to think about when storing and processing 
customer data:

OPT IN
This is all about process. You need to make sure that all your customers have opted into your mailing 
lists and ensure that they are made aware that their records are held on database. As a data controller or 
business owner you will need to make sure that you have documented proof of opt in. An email, system 
or process in place which proves consent to hold and use their data.

OPT OUT
Again – this is about visibility and process. You need to make sure that your customers are aware that 
they can opt out. Under the new regulation customers now have a right to be forgotten. So, you need to 
make it easy for customers to opt out and stop receiving marketing communications

TECHNOLOGY
Take this opportunity to re-evaluate your tech and your processes around collecting data.  For example, in 
time for GDPR iSalon will be incorporating a new electronic client form which means you can now delete 
clients. There will also be a new online client portal to manage opt-in, and a new CSV download option for 
individual client data and many other features to help with GDPR.

Other things to think about include your CRM and email marketing systems; do they communicate with 
each other? Does all your tech work appropriately with the processes you need to put in place?

FOLLOW UP & RESPONSILIBITY
The new regulations mean that if you have a ‘request to be forgotten’ you need to act and take responsibility. 
So, appoint a Data Processor or Controller to ensure that your databases are up to date, you’re storing 
consent forms and you’re following up on requests. Yes, it’s another admin task. But it needs to be done.

INTEGRITY
It’s time to start treating people and their data with respect. Ensure that the databases you use are secure 
and private. Ensure that your marketing activities consider your customers and how they’d like to be 
treated. What sort of messages would they like to receive and how often? Now is the time to be courteous. 
Its more than regulation, use this time to re-evaluate marketing communications and technology in your 
business.



How does GDPR affect you?

What data is affected by GDPR?
The majority of ‘personal data’ is affected by GDPR, this includes;

- A person’s information such as name, birth date, address and any medical information such as skin test 
notes.
- A phone number or photo that can identify a person.

Who is responsible for this personal data in your salon?
Data protection under GDPR is looked after by two roles. These are;
Data Controller - A controller determines the purposes and means of processing personal data. 
Dara Processor - A processor is responsible for processing personal data on behalf of a controller.
The salon is the data controller as you collect the data and decide what that data is used for. iSalon is the 
data processor, it is an assett that you use to help you collect and process the data.
You must also have a data protection policy and show how you handle data in preparation for if you are 
ever audited.

How do I become GDPR compliant?
To become compliant you must be able to clearly show what personal data you are collecting and have a 
reason for collecting and storing that data, for example, asking for medical information for skin tests. All 
the processes and storage of data must comply.

Why do I need to gain consent?
GDPR is changing the rules on opting out of marketing, instead now companies needs to ensure that 
people handing over their personal data opt-in for marketing. You must ensure that customers can request 
for all of their personal data to be deleted and that they have specifically opted-in to be contacted for 
marketing purposes.
Under GDPR children are protected, you cannot market to any child under the age of 13.

Why do I need to let clients access their data? 
As part of GDPR your customers can request all of the data you hold of them. This is called a Subject 
Access Request, once requested this must be provided within 30 days.



iSalon’s latest version (11.6)
provides you with the tools you need to 

comply with
GDPR.

For further information please contact 
us on 01522 887200 or visit www.

isalonsoftware.co.uk

We recommend reading up on GDPR by 
visiting the ICO website.


